intu

Manchester Arndale Campaign

hael Kors

icl

7 For All Mankind

Ted Baker

M

Hugo Boss
Burberry Clothing

Harvey Nichols

199435 Teipayyey Moy

-
o
0
4
]
0
w
I}
X
=
8
z

asenbs abueydxg

199435 uopesod,o-

[

wn
ol 192435 uopesod;or
3|5
61 150mpEN vz
1]
g |z
Lz 8sL
m - _ )
00D sewol = 3
£2 %00 sewoy 2 s | 8| 2 VA
2 §|d| 8
] < 0
ST auojepop 2 ] o e
a ° @ w
5 - o > o
viz 5% |8 @ m < N N
ge m = a o | © =
LT 9¢ m w O |6l suojuloyl
U |- | 10D piojuwio) /
1N0D piojwios) T R—— o o
wioysiy) o _H M 3
| = |[mmmloa )
67 33 0| N |NININID 9 o ] g €1 puels| Joay
al £|8/0| |84 |ggoweny _ £ £
ol v |w|lxl |& < T [
V6T sowwng uuye | € |5 |G| B H Y 14 K
w|E |9 i o g o
0 2 w B3 t H
£ 2 3sNoH w n
LE Ynyds 2 [ 85 Ki0yoe4 pred ajepuly
3 / spnareis 2 1 yorems
2 L pun 61 51 11ss04
v F LS
m = Kapey 8€1 91 ei0pueq
[¥]
g |ENG | ogeping 2| = | aYo ££1 £1 0qes sewoy|
0 b3 .
v MRS =N 81 105D .
1 = jsn'
e ¢ days Apog ayL 87| 9 4 981 4
o 3 N
] 3]pue) sa3UeA m s _ 0627 s€1 2
- s
8 uewdo, g
m 6€ 70 PUDUBI 67 VvS H ENSW L g H
8 : pes suown) ve1| W $
A &
o o
spods ar Z &
(] do.
€p-Lp SIPNYINQ ueg Brupradng ge1| 2 | M1 URUOL N
3 b} ®
28 3 ule
Iz 1S ] sung veel| @ |
Z | £11 auogepon
1no) umoig € sauor e[ zel
[«
N 0
L] L} 136199 uny 1€7 17 91661WS _
Sp sjures v 5 2 (4] -
o v
g 3 pUEMBQUIL 0ET §17 321030y 1910H 1¥1 sb6a1n
(0] IR
1 Ly spe)D || & |15 suoz soys
$ o SUBA 621
=
b s LNSW Aipsadng
¢ 60 42420[3004 5
m SINOA 9€ o 05 X3 o asnoyarep
5 5 §  ouoydieyay) /7]
& ]
£ awngadayl 971 917 opadsy §
6V SWOH 139413d o a
f i L1 BIpA UIBAIA
sbe; =
05 XX 3L B s s a é
Vv eaid 99400 3
INSW Wodpalipsiods
KoM BUMpY MaN Winter Garden fungowdoys

-

Homesense 38
Card Factory L22

Deichmann Shoes L20-L21
Baytree L19

761-161 13.1Rg 8 PURlIOH

| =

€61 sdossar

Transport Interchange




Manchester Arndale Campaign

intu

WRAPPED ESCALATOR

| S
Watch Lab 60

POSTER AT ENTRANCE
BALUSTRADES (EXCHANGE COURT)

Arndale
House

64 Body Care

LM 3 OR (LM3+4) — EXCHANGE COURT

Entertainer L4C

J 52 Vision Express

Sweatshop L39 L1/2 Footasylu
Eat -
L
*o
> =] S
(] KT} - =] >
& €| £ |3 |E|€ <
9 | (@) e |3 OQ;
Ln 0 ~ | o | oo 3
o on on ™M oN <
— — — — — ‘\(-J
&
T
™M 0 ~ | © 1n | <
) — — | 4 - | -
wn S [0 — I Ie l
© (@] w -+ [+
(V2] o] (o] [ —
c 1 w wn
S O wn = L = -
S S ’ 4
o o =
[ < o
|—
1 1

@e Nero FF

/

Poration Street






|

) 3 B > |
= 4 W A ! e BT I O | 3 e = <
w i u S > / : - B
1 s : > > | B )
L | ﬂ% o ; S o : a8 E

Example of Exchange Court Takeover — experiential + balustrades
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_ Tmng [Reah lInvestment

Experiential Weekend LM3 & 3 November 9 & 10 /16 & 17 400k £11,500
Market Street Screen As above 400k £8,500
Activation As above TBC

Standout Media 2 weeks (November) 1,600k £10,000

30 Balustrades / escalator / poster

TOTAL Budget £50,000



